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Safe*Harbor*Statement*
The*following*is*intended*to*outline*our*general*product*direcCon.*It*is*intended*for*
informaCon*purposes*only,*and*may*not*be*incorporated*into*any*contract.*It*is*not*a*
commitment*to*deliver*any*material,*code,*or*funcConality,*and*should*not*be*relied*upon*
in*making*purchasing*decisions.*The*development,*release,*and*Cming*of*any*features*or*
funcConality*described*for*Oracle’s*products*remains*at*the*sole*discreCon*of*Oracle.*
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•  Provides#global#scale#and#
financial#stability#($35#billion#
&#over#370,000#customers)#

•  Provides#superior#technology#
base#for#soluCons#(leader#in#
over#50#categories)#

•  Ensures#long#term#viability#
($4.5#billion#R&D#and#over#
30,000#engineers)#

•  Provides#retail#industry#focus#
and#inCmacy#of#smaller#
organizaCon#(1,500#staff#
globally)#

•  Provides#suite#of#industry#
leading#soluCons#designed#
specifically#for#retailers#

•  Provides#fully#defined#retail#
process#model#and#
integraCon#architecture#

•  Provides#broadest#global#
retail#community#(over#5,000#
customers#in#96#countries)#

•  Provides#extremely#acCve#
ecosystem#of#retail#user#
groups#and#industry#
connecCons#

•  Proven#leader#in#supporCng#
department#store#retailers#
globally#

Industry#Focus# Relevant#SoluCons# Relevant#Experience# Proven#Results# AcCve#Community#
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Oracle’s*Relevant*AcquisiCons*for*Retail*

2005                         2007                            2009                           2011                           2013                     2014 
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v10:#MulC\Channel#&#
Grocery#
• MulCUchannel*support*
•  LocaCon*level*cosCng*
•  Vendor*funded*
promoCons*

• MulCple*promoCons*
support*for*grocery*

•  Investment*Buying*&*
Order*Scaling*

•  Advanced*AllocaCons**

v11:#ApplicaCon#&#
Por]olio#Expansion#
• MulCple*Legal*EnCCes*
•  Item*types*(deposit,*
break*to*sell,*transform)*

•  Consignment*&*
Concession*

•  Extended*fresh*
capabiliCes**

• MulCUByte*enablement*&*
externalized*translaCons*

v12:#GlobalizaCon#
•  InternaConalizaCon*
•  Extended,*receiving,*
shipping,*transfers*

•  Enhanced*
PromoCons*(MulCU
Buy,*Cheapest*free)*

v13:#Enterprise#
Enhancement#&#TCO#

•  Customer*Segment*
Pricing*

•  IntraUday*store*
replenishment*

•  AutoUAllocaCon*
•  Credit*Note*Matching*
•  Flex*Fields*
• Wholesale*/*Franchise*

V14#Commerce#
Anywhere#
•  Consumer*Journeys*
orders,*pricing,*&*
tracking*throughout*
channels*

•  Franchise,*managed*
inventory*

•  Enterprise*Inventory*
alignment**&*24/7*
availability*

•  Enterprise*IntegraCon*

V14.1#Commerce#
Anywhere#Extensibility#
•  Enhancing*Consumer*
Journeys*

•  Converged*Commerce*–*
Commerce*&*Stores*
IntegraCon*

•  Expanded*Financial*
IntegraCon*

•  Enterprise*Mobile*Support*
•  User*Experience*

##

2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 

v10 v11 v12 v13 v13.1 v13.2 v14 

Oracle*Retail’s*EvoluCon**

2014 

V14.1 

2015 
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ONLINE BEHAVIOR 

9#Billion#
Internet*Devices*in*
2012*

50#Billion#
by*2020*

MOBILITY 

6#Billion#
Mobile*Subscribers*

87%#
of*World’s**
PopulaCons*

Mobile*Data*Growing*
78%#CAGR*

EXPECTATIONS 

Consumers#Driving#
Experience*

93%#Want*to*
Understand*Availability*

92%#Will*Not*Wait*for*
Products*to*Come*into*
Stock*

82%#Want**Retailers*to*
Adopt*New*Technology*
to*Improve*Their*
Shopping*Journey*

*

CONVERGENCE 

New##
CompeCtors#

Emerging#*

DATA EXPLOSION 

90%#
Created*Within*Last*
Two*Years*

50X#Growth#
by*2020*
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Integrate*the*Customer*Experience*Across*Channels*
Market,*Interact,*Personalize,*Transact*–*Across*Touch*Points*

Online* In*the*Store*Mobile* Call*Centre*
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I#am…*

Empowered#

A#brand#marketer#
*Supply#chain#manager#

* A#merchant#
* A#retail#assistant#

*
A#planner#
*
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Global,*OmniUChannel*Retail*OperaCons*

Oracle*ConfidenCal*–*Internal/Restricted/Highly*Restricted* 12*

Global 
Operations 

All Day 
Every 
Day 

Aligned 
Inventory 

Tailored 
Assortments 
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Global,*OmniUChannel*Retail*OperaCons*
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Analytics 

Commerce 
Consumer 

Engagement 
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Supply 
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Operations 
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A*SelecCon*of*our*Global*Customer*Base*
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We#all#talk#about#whether#shops#are#looking#
beau3ful,#but#it’s#all#about#investment#behind#
the#scenes.#Opera3ons#and#IT#are#the#new#
compe33ve#ba?lefield.##
*
Andy#Street,#Managing#Director*
John*Lewis*
*
Financial*Times*U*January*5,*2014*
*

“#
”#
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Good,#bad#or#indifferent,#if#you#are#not#
inves3ng#in#new#technology#you#are#going#to#
be#leD#behind.#
*
Sir#Philip#Green#
Arcadia*
*
Sunday*Telegraph*U*February*16,*2014*
*

“#
”#
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Analytics 

Commerce 

Consumer 
Engagement 

Planning & 
Optimisation 

Supply 
Chain 

Merchandise 
Operations 

Stores  

Commerce*Anywhere*
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STORE ONLINE MOBILE KIOSK B2B 
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Oracle*Retail*Planning*&*OpCmisaCon*
Footprint**
*

ASSORTMENT 
PLANNING 

SIZE PROFILE 
OPTIMISATION 

ITEM 
PLANNING 

CLEARANCE 
OPTIMISATION 

PROMOTION 
PLANNING & 
FORECASTING 

ALLOCATION 

CATEGORY 
MANAGEMENT 

ITEM 
PLANNING 

REGULAR PRICE 
OPTIMISATION 

MACRO SPACE 
MANAGEMENT 

PROMOTION 
MANAGEMENT & 
OPTIMISATION 

IN-STORE SPACE 
COLLABORATION 

Grocery / Drug / Hardlines 

 
Fashion / Department Stores 

MERCHANDISE 
FINANCIAL 
PLANNING 
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Market*Leader*in*Planning*&*OpCmisaCon*SoluCons*
Example*Customers*
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Recent*Analyst*Reports*

Forrester*Wave:*Retail*Planning*SoluCons*
April*2014*

Gartner:*Magic*Quadrant*Merchandise*
Assortment*Management,*July*2014*
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Supply*Chain*Management*Key*Challenges*
ForecasCng*and*Replenishment*

No*planned*constraints*
create*unachievable*

plans*X*

Only*a*single*
order*period*is*
considered*

Manageability:*
thousands*of*orders*
generated*every*

day*
Orders#

Excess*stock*and*
out*of*stocks*across*
the*supply*chain*

When*stock*
arrives,*the*

demand*pamern*
has*changed*

Store*and*DC*
Plans*are*

disconnected*

No*future*
visibility*X* No*single*

view*of*
inventory*and*

sales*X*
Plan*does*not*
reflect*future*

demand*or*supply*
changes*X*

DetecCng*all*the*
components*of*
mulCUchannel*

demand*
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Create Executable and Optimised 
Replenishment Plans 

*Flexible Supply Chain Rules 
*Connected Visibility and Planning 

Supply*Chain*Planning*and*OpCmisaCon*
*
Develop Composite 

Operational Forecasts 

*Analyzes Effects Impacting Forecast 
*Single Forecast Linking Planning and 

Execution 

today

Optimise Replenishment 
Settings to Achieve Objectives 

*Maximise Inventory Investment Goals 
*Considers Supply Chain Constraints 

In
ve

nt
or

y 

90 92 94 96 98 100 
Service Level (%) 
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Market*Leader*in*Supply*Chain*Management*SoluCons*
Example*Customers*
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Source:**Gartner,*“CompeCCve*Landscape:**Target*TransformaConal*Sopware*OpportuniCes*Emerging*in*Retail,”*January*2014*

U **

Supply*Chain*SoluCons*

Oracle*is*#1*in*
Retail*Supply*
Chain*

Oracle#
25%#
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Analyst*Report:*Forrester*Wave*Report*April*2014*
Oracle*scored*highest*on*‘Ease*of*Use’*and*‘ForecasCng*and*Demand*Management’*
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STORE ONLINE MOBILE KIOSK B2B 

Plan 

Make 

Buy 

Move 

Market 

Technology 

Enterprise 
Performance Mgmt 

Merchandise Financial 
Planning 

Assortment 
Planning 

Category 
Management 

MacroSpace 
Management Item Planning 

Merchandise Ops - 
Replenishment 

Retail Price 
Management 

Markdown / 
Clearance Opt 

In Store Space Collaboration 

Private Label  Management Process Manufacturing 

Product Information 
Management 

Middleware Database Operating System Virtual Machine Servers Storage 

Merchandise  Ops – 
PO, Cost & Deal Mgmt 

Trade 
Management 

Retail 
Foundation 

Demand 
Forecasting Size Profile / Pack Optimisation  Advanced Clustering Regular Price Opt 

Allocation 

Regular Price 
Opt 

Advanced Inventory 
Planning 

Transportation 
Management 

Replenishment  
Optimisation 

For  Social Loyalty & 
Marketing 

Campaign 
Management 

Point of Service   Commerce  Guided Search 

Commerce 
Service 
Center 

On Demand 
Recommendations 

Order 
Orchestration 

Back Office Central Office 

Real Time 
Scheduler 

Warehouse 
Management 

Store Inventory 
Management 

Returns 
Management 

Click to 
Call/Chat 

Email 
Response 

Sell 

Fulfill Service 

Merchandise  Ops – Foundation Data, 
Perpetual Inventory, Stock Ledger  

Corporate 

Sales Audit Invoice 
Match 

Customer 
Hub 

Financial Management and 
Indirect Procurement 

Treasury & Risk 
Management 

Human Capital 
Management 

Store Lifecycle 
Management 

Warehouse 
Management 

Store Inventory 
Management 

Merchandise Ops - 
Replenishment 

Advanced Inventory 
Planning 

A
pp

s Promotional 
Forecasting 

Demand  
Forecasting 

Product Information Management 
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#
#
#

Point\of\Service#
Mobile##
POS#

Back##
Office#

Central##
Office#

Returns#
Management#

Store#Inventory#
Management#

Mobile##
SIM#

• Executes*
accurate*and*
consistent*
transacCon,*
price,*tax*and*
tender*

• Provides*
producCvity*and*
accountability*of*
the*inUstore*sales*
operaCons*

•  Performs*
essenCal*POS*
funcCons*in*the*
palm*of*the*
associates*hand*

•  Extends*POS*
capacity*with*
shared*business*
logic*and*process*
flows*

•  Addresses*the*
nonUcustomer*
facing*acCviCes*
in*the*store*

• Manages*the**
inUstore*systems*
and*processes*

•  Provides*realU
Cme*centralized*
customer*and*
transacCon*data*

•  Ensures*store*
policy*
consistency*via*
parameter*
management*

•  Detects*and*
prevents*both*
cashier*and*
customer*
fraudulent*
behaviour*

•  Delivers*a*balance*
between*fraud*
detecCon*and*
customer*service*

• Delivers*
processes*in*
support*of*
accurate*
perpetual*
inventory***

•  Provides*
enterpriseUwide*
inventory*
visibility**

•  Executes*the*
criCcal*
inventory*
processes*
wherever*the*
merchandise*is*
located*

•  Shares*SIM*
business*logic*
and*process*
flows*

A#comprehensive#collecCon#of#applicaCons,#designed#to#underpin#store#and#cross\channel#processes,#while#delivering#the#responsive,#
flexible#and#scalable#pla]orm#for#an#outstanding#customer#experience#

Oracle*Retail*Footprint*U*Stores*
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Market*Leader*in*Stores*
Example*Customers*
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STORE ONLINE MOBILE KIOSK B2B 

Plan 

Make 

Buy 

Move 

Market 

Technology 

Enterprise 
Performance Mgmt 

Merchandise Financial 
Planning 

Assortment 
Planning 

Category 
Management 

MacroSpace 
Management Item Planning 

Merchandise Ops - 
Replenishment 

Retail Price 
Management 

Markdown / 
Clearance Opt 

In Store Space Collaboration 

Private Label  Management Process Manufacturing 

Product Information 
Management 

Middleware Database Operating System Virtual Machine Servers Storage 

Merchandise  Ops – 
PO, Cost & Deal Mgmt 

Trade 
Management 

Retail 
Foundation 

Demand 
Forecasting Size Profile / Pack Optimisation  Advanced Clustering Regular Price Opt 

Allocation 

Regular Price 
Opt 

Advanced Inventory 
Planning 

Transportation 
Management 

Replenishment  
Optimisation 

For  Social Loyalty & 
Marketing 

Campaign 
Management 

Point of Service   Commerce  Guided Search 

Commerce 
Service 
Center 

On Demand 
Recommendations 

Order 
Orchestration 

Back Office Central Office 

Real Time 
Scheduler 

Warehouse 
Management 

Store Inventory 
Management 

Returns 
Management 

Click to 
Call/Chat 

Email 
Response 

Sell 

Fulfill Service 

Merchandise  Ops – Foundation Data, 
Perpetual Inventory, Stock Ledger  

Corporate 

Sales Audit Invoice 
Match 

Customer 
Hub 

Financial Management and 
Indirect Procurement 

Treasury & Risk 
Management 

Human Capital 
Management 

Store Lifecycle 
Management 

Warehouse 
Management 

Store Inventory 
Management 

Merchandise Ops - 
Replenishment 

Advanced Inventory 
Planning 

A
pp

s Promotional 
Forecasting 

Demand  
Forecasting 

Product Information Management 

B
us

in
es

s 
In

te
lli

ge
nc

e 
R

et
ai

l 
A

na
ly

tic
s 

ER
P 

A
na

ly
tic

s 
C

R
M

 
A

na
ly

tic
s 

AT
G

 
B

us
in

es
s 

A
na

ly
tic

s 

Experience 
Management 

En
de

ca
 

B
us

in
es

s 
In

te
lli

ge
nc

e 

Oracle*Retail*Footprint*–*Merchandise*OperaCons*

Oracle*ConfidenCal*–*Internal/Restricted/Highly*Restricted* 37*



Copyright*©*2014,*Oracle*and/or*its*affiliates.*All*rights*reserved.**|*

STORE ONLINE MOBILE KIOSK B2B 

Plan 

Make 

Buy 

Move 

Market 

Technology 

Enterprise 
Performance Mgmt 

Merchandise Financial 
Planning 

Assortment 
Planning 

Category 
Management 

MacroSpace 
Management Item Planning 

Merchandise Ops - 
Replenishment 

Retail Price 
Management 

Markdown / 
Clearance Opt 

In Store Space Collaboration 

Private Label  Management Process Manufacturing 

Product Information 
Management 

Middleware Database Operating System Virtual Machine Servers Storage 

Merchandise  Ops – 
PO, Cost & Deal Mgmt 

Trade 
Management 

Retail 
Foundation 

Demand 
Forecasting Size Profile / Pack Optimisation  Advanced Clustering Regular Price Opt 

Allocation 

Regular Price 
Opt 

Advanced Inventory 
Planning 

Transportation 
Management 

Replenishment  
Optimisation 

For  Social Loyalty & 
Marketing 

Campaign 
Management 

Point of Service   Commerce  Guided Search 

Commerce 
Service 
Center 

On Demand 
Recommendations 

Order 
Orchestration 

Back Office Central Office 

Real Time 
Scheduler 

Warehouse 
Management 

Store Inventory 
Management 

Returns 
Management 

Click to 
Call/Chat 

Email 
Response 

Sell 

Fulfill Service 

Merchandise  Ops – Foundation Data, 
Perpetual Inventory, Stock Ledger  

Corporate 

Sales Audit Invoice 
Match 

Customer 
Hub 

Financial Management and 
Indirect Procurement 

Treasury & Risk 
Management 

Human Capital 
Management 

Store Lifecycle 
Management 

Warehouse 
Management 

Store Inventory 
Management 

Merchandise Ops - 
Replenishment 

Advanced Inventory 
Planning 

A
pp

s Promotional 
Forecasting 

Demand  
Forecasting 

Product Information Management 
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Customer*Order*
Management* Store*OperaCons* Online*OperaCons* Warehouse*

OperaCons*

Retail*Planning*&*
OpCmisaCon*

Product*Lifecycle*
Management*

Product*InformaCon*
Management*

Merchandising*OperaCons*Management**
Key*Enabler*for*Efficient*Omni*Channel*Retailing*
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Merchandising*OperaCons*Management**
Key*Enabler*for*Efficient*Omni*Channel*Retailing*
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Market*Leader*in*Merchandise*OperaCons*Management**
Example*Customers*

Oracle*ConfidenCal*–*Internal/Restricted/Highly*Restricted* 41*



Copyright*©*2014,*Oracle*and/or*its*affiliates.*All*rights*reserved.**|*

STORE ONLINE MOBILE KIOSK B2B 

Plan 

Make 

Buy 

Move 

Market 

Technology 

Enterprise 
Performance Mgmt 

Merchandise Financial 
Planning 

Assortment 
Planning 

Category 
Management 

MacroSpace 
Management Item Planning 

Merchandise Ops - 
Replenishment 

Retail Price 
Management 

Markdown / 
Clearance Opt 

In Store Space Collaboration 

Private Label  Management Process Manufacturing 

Product Information 
Management 

Middleware Database Operating System Virtual Machine Servers Storage 

Merchandise  Ops – 
PO, Cost & Deal Mgmt 

Trade 
Management 

Retail 
Foundation 

Demand 
Forecasting Size Profile / Pack Optimisation  Advanced Clustering Regular Price Opt 

Allocation 

Regular Price 
Opt 

Advanced Inventory 
Planning 

Transportation 
Management 

Replenishment  
Optimisation 

For  Social Loyalty & 
Marketing 

Campaign 
Management 

Point of Service   Commerce  Guided Search 

Commerce 
Service 
Center 

On Demand 
Recommendations 

Order 
Orchestration 

Back Office Central Office 

Real Time 
Scheduler 

Warehouse 
Management 

Store Inventory 
Management 

Returns 
Management 

Click to 
Call/Chat 

Email 
Response 

Sell 

Fulfill Service 

Merchandise  Ops – Foundation Data, 
Perpetual Inventory, Stock Ledger  

Corporate 

Sales Audit Invoice 
Match 

Customer 
Hub 

Financial Management and 
Indirect Procurement 

Treasury & Risk 
Management 

Human Capital 
Management 

Store Lifecycle 
Management 

Warehouse 
Management 

Store Inventory 
Management 

Merchandise Ops - 
Replenishment 

Advanced Inventory 
Planning 
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s Promotional 
Forecasting 

Demand  
Forecasting 

Product Information Management 
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STORE ONLINE MOBILE KIOSK B2B 

Plan 

Make 

Buy 

Move 

Market 

Technology 

Enterprise 
Performance Mgmt 

Merchandise Financial 
Planning 

Assortment 
Planning 

Category 
Management 

MacroSpace 
Management Item Planning 

Merchandise Ops - 
Replenishment 

Retail Price 
Management 

Markdown / 
Clearance Opt 

In Store Space Collaboration 

Private Label  Management Process Manufacturing 

Product Information 
Management 

Middleware Database Operating System Virtual Machine Servers Storage 

Merchandise  Ops – 
PO, Cost & Deal Mgmt 

Trade 
Management 

Retail 
Foundation 

Demand 
Forecasting Size Profile / Pack Optimisation  Advanced Clustering Regular Price Opt 

Allocation 

Regular Price 
Opt 

Advanced Inventory 
Planning 

Transportation 
Management 

Replenishment  
Optimisation 

For  Social Loyalty & 
Marketing 

Campaign 
Management 

Point of Service   Commerce  Guided Search 

Commerce 
Service 
Center 

On Demand 
Recommendations 

Order 
Orchestration 

Back Office Central Office 

Real Time 
Scheduler 

Warehouse 
Management 

Store Inventory 
Management 

Returns 
Management 

Click to 
Call/Chat 

Email 
Response 

Sell 

Fulfill Service 

Merchandise  Ops – Foundation Data, 
Perpetual Inventory, Stock Ledger  

Corporate 

Sales Audit Invoice 
Match 

Customer 
Hub 

Financial Management and 
Indirect Procurement 

Treasury & Risk 
Management 

Human Capital 
Management 

Store Lifecycle 
Management 

Warehouse 
Management 

Store Inventory 
Management 

Merchandise Ops - 
Replenishment 

Advanced Inventory 
Planning 
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Forecasting 

Demand  
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Product Information Management 
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A*short*customer*experience…*
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Our*CUSTOMERS*want:*

1.#more*visitors*to*their*website*

#
3.*greater*value*per*order*

4.*To*Do*it*faster*than*the*
compeCCon*

2.*More*orders*

SEO#

Relevant#
Experiences#

Personalised#
Merchandising#

Commerce\#
ready#tools#
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Retail*Footprint*by*Vendor*

Top 
100 

Top 
200 

Top 
300 

Top 
400 

Top 
500 Total 

Oracle Commerce 56 37 36 24 17 170 
 
IBM WebSphere 19 10 8 5 2 44 

Demandware 0* 7* 14* 6* 4* 31*

Magento 0* 1* 4* 7* 15* 27*

eBay Enterprise 6 4 2 7 4 23 

MarketLive 0* 1* 3* 3* 1* 8*

SAP (hybris) 2* 2* 0* 0* 1* 5*

Volusion 0* 0* 0* 1* 1* 2*

DigitalRiver 1* 0* 0* 0* 0* 1*

Internet*Retailer*Top*500*2014*eCommerce*Provider*

Source: Internet Retailer Top 500 2014  
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Market*Leader*in*Commerce*SoluCons*
Example*Customers*
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In*Summary*U*Commerce*Anywhere*Impacts*

•  Assortment*&*Range*
•  Price*&*PromoCon*
OpCmisaCon*

•  Demand**
Transference*

•  Consumer*Decision*
Trees*

•  Space*OpCmisaCon*

•  Single*View*of*demand*
•  Align*inventory*for*best*
use*

•  ProacCve*visibility*
•  Backorder*visibility*
•  PromoConal*ForecasCng**
•  Demand*Transference*

•  Orchestrate*Fulfillment*
including*backorders**

•  MulCUlevel*distribuCon*
•  Task*Management*
•  Align*Warehouse*&*
TransportaCon*
AcCviCes**

•  Store*Inventory*view*&*
processes**

•  Customer*Order*Capture*
•  Customer*Order*
ExecuCon*(reserve,*
receive,*pick,*ship,*fulfill)*

•  InUstore*Order*Returns**

•  Shape*the*experience*
across*online,*store,*
mobile,*etc*

•  Consumer*journeys*
•  Buy*&*Return*anywhere*
•  Assisted*Selling*
•  Cross*Channel*Inventory**
•  CrossUChannel*
PromoCons*

Consumer#
InteracCons#

Planning#&#
OpCmisaCon#

Merchandise#
OperaCons#

Store#
OperaCons##

Supply#Chain#
Planning#

•  Coordinates*transacCons*
•  24x7*Enterprise*Inventory**
•  Executes*on*Plans*
•  Inventory*ReservaCon*
•  Vendor*Direct*Order*
•  Endless*Aisle*
•  Cross*Sell,*Up*Sell,*
SubsCtuCons**

Supply#Chain#
ExecuCon#

Market#Basket#Analysis#/#Customer#Order#Analysis#/#Analyze#customer#
segments#/#Understand#demand#and#fulfillment#trends#/#Demand#and#

Fulfillment#Comparison#/#Channel#Performance#

Retail# AnalyCcs#
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Agenda*–*16th*October*2014*

1#

2#

3#

4#

Oracle*Retail*Snapshot**

ImperaCve*for*Commerce*Anywhere*

Customer*Stories*

SoluCon*Overview*

Technology#&#Architecture#Overview#

Closing*Remarks*
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Store Inventory 
Management 

Commerce 

POS 

Warehouse 
Management 

Merchandise 
Operations 

Distributed 
Order 

Orchestration 

Enabling*Commerce*Anywhere*
Technology*Ingredients*
*

Shared Data 
Fast Execution 

Accurate Analytics 
End-to-end Processes 

Mobile Extensions 
User Experience 

Social Data 
Secure 
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Plavorm*
OperaCng*Systems*

OperaConal#
(MOM)#

AnalyCcal#
(RA)#

Commerce#
(SIM/POS/WMS)#

PredicCve#
(RPAS)#

OEL*6*
RHEL*6*
*
*
Solaris*11*
*
*
AIX*7.1*
*
*
*
HPUX*11.31*
*

OEL*6*
RHEL*6*
*
*
Solaris*11*
*
*
AIX*7.1*
*
*
*

OEL*6*
RHEL*6*
*
*
Solaris*11*
*
*
AIX*7.1*
*
*
*
Win*2008r2*
*

OEL*6*
RHEL*6*
*
*
Solaris*11*
*
*
AIX*7.1*
*
*
*
HPUX*11.31*
*
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Plavorm*
Database*&*Middleware*

OperaConal#
(MOM)#

AnalyCcal#
(RA)#

Commerce#
(SIM/POS/WMS)#

PredicCve#
(RPAS)#

ODB*11gR2*
RAC,*AQ*
*
WLS*11gR1*
Forms*
*
Java*7*
*
*
ADF*11gR1*

ODB*11gR2*
DM*
*
WLS*11gR1*
*
*
*
*
*
ODI*11gR1*
*
OBIEE*11gR1*

ODB*11gR2*
*
*
WLS*11gR1*
*
*
Java*7*
*

*
*
*
WLS*11gR1*
*
*
Java*7*
*
*
ADF*11gR1*
*
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Plavorm*
Engineered*Systems*
Up to 50% improved 
response times on ATG 
Web Commerce 

RMS sales upload batch 
up to 2X faster 

RPM price event 
execution batch up to 
5X faster 

Merchandising 
Analytics reports up to 
10X faster 

Merchandising 
Analytics batch up to 
4X faster 

Central Office 
transactions per second 
up to 5X faster 

Store Inventory 
Management 6X more 
store deliveries 
processed per hour 
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Enterprise*IntegraCon*
Fit*for*Purpose*IntegraCon*Styles*

•  Synchronize systems with 
large data batches 

•  Scheduled or triggered 

•  Extract, Transform, Load 

•  Oracle Data Integrator 

•  BI Data Extracts 

BULK TRANSFER 
•  Request-Response 

•  Remote Invocation 

•  Enterprise Service Bus 

•  XSLT, WSDL 

•  Gateway Security 

•  Services Repository 

WEB SERVICES 
•  Publish-Subscribe 

•  Guaranteed Delivery 

•  Failed Message Recovery 

•  Message Queues 

•  XSD Schema 

MESSAGE EXCHANGE 
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Oracle*Retail*Service*IntegraCon*

!  Monitoring*tool*for*system*administrators,*
integraCon*staff*&*analysts*

!  RunCme*monitoring*of*service*integraCon*flows*

!  Troubleshoot*integraCon*issues*

!  Quick*access*to*linked*integraCon*guide*

!  Reads*underlying*configuraCons*and*displays*
visual*business*enCCes*and*flows*

Retail*IntegraCon*Console*
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!  Extend*Oracle*BI*to*mobile*devices*–*smartphones,*
tablets*–*automaCcally*

!  Optimized for touch-gestures, interactions 
!  Location Intelligence 
!  Offline support 
!  Enhanced containerized security via BI Mobile 

Security Toolkit 

!  NEW*self\service*product*capability*allowing*business*users*
to*create*and*distribute*mobile*apps*

!  Users*build*targeted*business*apps*with*zeroUcoding*
!  Stunning,*interacCve*apps*in*minutes*

BI#Mobile#HD#

IT#Controlled#–#Managed#\#Consistent##
#

*

BI#Mobile#App#Designer#
Purpose#Built#AnalyCcal#Apps#

#
*

Oracle*Retail*AnalyCcs:*BI*Mobile*OpCons*
*
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RETAIL REFERENCE MODEL RETAIL REFERENCE ARCHITECTURE RETAIL SEMANTIC GLOSSARY 

Comprehensive collection of 
established business processes 

Technical blueprint for the business 
process and applications 

Alignment of terminology and 
KPIs 

Retail*Reference*Library 
Maximise*Value*from*our*Sopware*&*Ease*ImplmentaCons*
*
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Business*Processes*&*Architecture*
BUSINESS#PROCESSES# REFERENCE#ARCHITECTURE#

ACTIVITY*–*LEV
EL*3*

DETAILED*BUS
INESS*

PROCESS*–*LEV
EL*2*

BUSINESS*PRO
CESS*–*

LEVEL*1*

BUSINESS*

PROCESSES*
CONTEXT,*PHYS

ICAL,*

LOGICAL*MODELS*

How*the*
applicaCons*&**
technology*
support*the*
process*

How*to*obtain*the*
value*through*the*
business*process*

Retail*Reference*Library*

Alignment*of*Terminology*

Ensures*that*business*and*IT*are*
“speaking*the*same*language”*

Tighter*coordinaCon*between*the*
business*requirements*and*the*
execuCon*of*those*requirements*

Consistency*
Across*Business*

Units*
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Agenda*–*16th*October*2014*

1#

2#

3#

4#

Oracle*Retail*Snapshot**

ImperaCve*for*Commerce*Anywhere*

Customer*Stories*

SoluCon*Overview*

Technology*&*Architecture*Overview*

Closing#Remarks#
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Customer*Community*Groups*&*Ecosystem*
Listening*to*Our*Customers*

Value#
Contribute*to*vision*and*direcCon*of*Oracle*
Retail*soluCons*

Membership#
InvitaCon*Only*to*Live*Customers**

Frequency#
Quarterly*Conference*calls*
Annual*InUPerson*MeeCng*(OIC)*
*
*

Value#
Focus*on*a*parCcular*applicaCon*/*release*
Led*by*customers,*supported*by*Oracle*

Membership#
Open*to*customers,*member*voteUbased*

Frequency#
Monthly,*Quarterly*

Value#
Targeted*input/feedback*on*specific*
soluCon*areas*or*funcConaliCes*
IniCated*by*Oracle*

Membership*
Live*&*ImplemenCng*customers*by*
invitaCon*

Frequency#
Ad*hoc**

Value#
Sharing*of*best*pracCces,*requirements*
Led*by*customers*for*customers*

Membership#
Open*to*all*Oracle*Retail*customers*

Frequency#
Quarterly*60*minute*calls*
*
*

Oracle*Retail*User*Group*

Focus*Groups*

Special*Interest*Groups*

Customer*Advisory*Boards*
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The*Oracle*Retail*Community*
Scheduled*Events*

•  *NRF*&*The*Retail*Exchange*(REX)*

•  *Oracle*Industry*Connect*

•  *Oracle*Retail*Industry*Forum*

– Europe*

– Middle*East*

•  *Oracle*OpenWorld**

*
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Enabling*Our*Partner*Community*
Available*on*OPN*for*V14*

"  8*Recorded*Launch*Messaging*Sessions*

"  Product*Theme*PresentaCons*

"  80*FuncConal*and*Technical*Transfers*of*
InformaCon*

"  Beta*Boot*camps*and*Workshops*

"  Extended*Enablement*Bootcamps*and*
Workshops*

" Updated*Retail*Reference*Library*

" 3*Day*Targeted*DeepUdive*Training*
and*Workshops*

" Advocated*Offers**
" Release*Value*Prop*
" Release*Notes*
" Updated*SoluCon*Level*Decks**
" V14*Delta*PresentaCons*
" Upgrade*Message*

hmp://www.oracle.com/partners/en/products/industries/retail/getUstarted/index.html*
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Closing*Comments*
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•  Proven##

•  Complete#

• Modular#Agility#

•  Research#&##
Development#

•  Intellectual#Capital#
*

•  Track*record*of*Retail*TransformaCons*&*Extensive*
Experience*
*

•  End*to*end*soluCon*set*Omni*Channel*Retailing*
**

•  Enables*Speed*to*Benefit*
Yet*flexible*to*the*changing*business*and*consumer*demands*
*
*

•  Unparalleled*Retail*Industry*Investment*
Allowing*retailers*to*focus*on*their*business*

*
*

•  Contribute*&*take*advantage*of*our*large**
Retail*community*
*
*
*
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Enabling*Technology*

Richard*Farnworth*
Snr.*Director*–*Engineered*Systems*&*Big*Data*UKII*

Oracle*ConfidenCal*–*Restricted*
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Safe*Harbor*Statement*
The*following*is*intended*to*outline*our*general*product*direcCon.*It*is*intended*for*
informaCon*purposes*only,*and*may*not*be*incorporated*into*any*contract.*It*is*not*a*
commitment*to*deliver*any*material,*code,*or*funcConality,*and*should*not*be*relied*upon*
in*making*purchasing*decisions.*The*development,*release,*and*Cming*of*any*features*or*
funcConality*described*for*Oracle’s*products*remains*at*the*sole*discreCon*of*Oracle.*
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Enterprise*CompuCng*Trends*
GLOBALIZATION#

9#Billion*
Internet*Devices**

in*2012*
*

50#Billion##
by*2020*

DATA#EXPLOSION#

90%##
Created*within**
Last*Two*Years*

*
50X#Growth##

by*2020*
*

RISE#OF#MOBILITY#

6#Billion##
Mobile*Subscribers*

#
87%##

of*World‘s*
PopulaCon*

*
Mobile*Data*

Growing*78%#
CAGR*

CLOUD# MODERNIZE##
TO#SURVIVE#

Lots*of**
20#year\old*

Legacy**
ApplicaCons**

*

Sources: United Nations / International Telecommunications Union, internetworldstats.com, IDC/EMC 2011 Digital Universe Study, 2010 Digital Universe Decade Study, Data rEvolution Sept 2011, CSC's Leading Edge Forum 
Portio Research Mobile Factbook 2012, Facebook Director of Global SMB Markets Dan Levy, BIA/Kelsey’s Interactive Local Media West Conference, IDC: “Time for Change: Optimizing Datacenter Infrastructure with Technology Refresh” 

90%##
of*new*sopware*
delivery*for*public*

cloud*
#

Public*IT*cloud*
services*will*grow*to*
$107B#in*2017*
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•  BestUofUBreed*

•  VerCcal*IntegraCon*

•  Industry*ApplicaCons*

•  Cloud*

•  OnUPremise*

•  Private*Cloud*

•  Public*Cloud*

•  Hybrid*Cloud*

Complete*Stack* Complete*Choice*
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Strategic*Investment,*uniquely*coUengineered**
Simplify*I.T,*with*more*than*$34B*in*R&D*since*2004*
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Enabling*Technology*for*Business*

Oracle*ConfidenCal*–*Restricted* 70*

Enabling#Business#TransformaCon#

Delivering#Service#Levels#for#Digital#Business#

Changing#Economics#of#IT#

FoundaCon#for…#
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At*the*core*of*this*foundaCon*is*DATA*
Oracle#Database#\#conCnuous#evoluCon#to#meet#the#needs#of#each#new#CompuCng#Era#

Stored*Procedures*
ParCConing*

Unstructured*Data*
Object*RelaConal*

Resource*Management*
Real**ApplicaCon*Clusters*

Data*Guard*
XML*

Exadata*
MulCtenant*
InUMemory*
Big*Data*SQL*

JSON*

2003*
#1*
33%*

2013*
#1*
44%*

1993*
#1*
36%*

Market#
Share#

Source:**IDC*U*Annual*Worldwide*RDBMS*Vendor*Shares*from**1993*to*2013*by*Carl*W*Olofson*

Client#\#Server# Internet# Big#Data#&#Cloud#
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Impact*of*a*data*management*innovaCon*on*a*business*

Revalue*Your*EnCre*Supply*Chain*
1000x*Faster*Than*Ever*Before*

200*million*
Journals*
under*an*
hour*

20+*million*
“What*If”*
use*cases**

100+*million*
transacCons*
in*“What*If”*

case*

13M*items*complex*
BOM*Cost*Rollup*in*
minutes*vs.*58*hours*

PEOPLESOFT#

Maximizing*Financial*PosiCons*

Oracle*ConfidenCal*–*Restricted*Copyright*©*2014*Oracle*and/or*its*affiliates.*All*rights*reserved.**|*



Copyright*©*2014*Oracle*and/or*its*affiliates.*All*rights*reserved.**|*

InUMemory*Data*Management*Across*ApplicaCons*

Revalue*Your*EnCre*Supply*Chain*
1000x*Faster*Than*Ever*Before*

Maximizing*Financial*PosiCons*

200*million*
Journals*
under*an*
hour*

20+*million*
“What*If”*
use*cases**

100+*million*
transacCons*
in*“What*If”*

case*

13M*items*complex*
BOM*Cost*Rollup*in*
minutes*vs.*58*hours*JD#EDWARDS# VALUE#CHAIN#

PLANNING#

E\BUSINESS#SUITE#TRANSPORTATION#
MANAGEMENT#PEOPLESOFT#
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• Blurring*boundaries*between*
systems*and*sopware*

• ReUusing*innovaCons*across*
Engineered*Systems*

• Combining*Engineered*Systems*
to*mulCply*benefits*

1#+#1#=#3½##

74*
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Business#
value#
of*integrated*
systems*

Higher#
availability#

Lower#
risk#

Increased#
resource#
allocaCon#

Faster#
performance#

Lower#
costs#

Faster#Cme#
to#results#

Higher#
producCvity#
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Unleashing*the*business*performance*of*exisCng*
applicaCons*

Oracle*ConfidenCal*–*Restricted* 76*

Smart#Meters#
250M#meters#

4#consumpCon/hr##

UCliCes#Billing#
77M#

Determinants/hr#

ORACLE#
UTILITIES*

RaCng#&#DiscounCng#
100M#subs#

50K#CDRs/Sec#

Comms#Biling#
100M#Subs#
<#12hrs#

ORACLE#
COMMUNICATIONS*

End#of#Month#
100M#Account#

<#5#Hrs#

ORACLE#
FINANCIAL*SERVICES*

RMS#Replenishment#
3#Times#Faster#

5.4M##
Item|LocaCons#

RPM#Price#Event#
17#Times#Faster#

3M#
Item#|#LocaCons#

ORACLE#
RETAIL*
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Value*Of*Enabling*Technologies*In*Retail*
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• Loyalty*analysis*from*one*week*
to*just*four*hours*
• Improved*producCvity**U*queries*
and*complete*analysis*without*
having*to*wait*hours*or*days*
• More*accurate*business*insights*
U*analyze*100%*of*data*(inc*
historical)*U*instead*of*just*a*small*
sample*

• Timely*trading*dashboards*at*5:00*
a.m.*on*Monday*instead*of*by*3:00*
p.m.*or*on*Tuesday,*
• Dashboard*data*available*to*
hundreds*of*users*simultaneously*
with*selfUservice*
• Merchandisers*with*response*
Cmes*of*15*seconds*instead*of*two*
minutes*when*drilling*into*
dashboards*to*update*reports*
containing*40*KPIs*

• Improve*ability*to*
rapidly*analyze*and*act*
on*customer*loyalty,*
coffee*sales,*and*supply*
chain*informaCon*
• Implemented*HCC*to*
opCmize*storage**U*in*one*
case*condensing*2Tb*of*
table*to*275Gb*an*almost*
90%*footprint*reducCon*
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Need*to*effecCvely*manage*&*deliver*new*capabiliCes*

Business*Process*Management*
Connect*Co

nn
ec
t* Connected*User*Experience*

AnalyCcs*

Design* Monitor* Manage*

Databases*

Legacy*

Content*

ApplicaCons*

ON#PREMISE#

Things*

Mobile*

Cloud*

Trading**
Partners*

CLOUD#
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What*does*it*mean*for*Oracle*partners?*
Enabling#Technology#for#Business##

Oracle*ConfidenCal*–*Restricted* 79*

Enabling#Business#TransformaCon#

•  Common*plavorm,*‘tried*&*tested’*for*modernising*applicaCons*
•  Extending*exisCng*applicaCons*

Delivering#Service#Levels#for#Digital#Business#

•  RealUCme*enterprise*plavorm*
•  Packaged*services*for*the*enabling*technology#

Changing#Economics#of#IT#

•  Unlock*the*embedded*costs*from*exisCng*plavorms*
•  Private;*Hybrid;*Public*Cloud*Roadmaps*

#
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Oracle*OpenWorld*Announcements*
Enabling#Technology#
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• Oracle*Plavorm*as*a*Service*(PaaS)*&*Infrastructure*as*a*Service*(IaaS)*

• Cloud*Manageability*to*easily*move*between*onUpremise*&*public*cloud*

• M7*(SPARC)*Sopware*on*Silicon*




